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Cost Accounting has long been used 
to help managers understand the 
cost of running a business. Modern 

cost accounting originated during the 
in d u s tr ia l  r e v o lu t io n , w h en  th e  
complexities of running a large scale 
business led to the development of 
systems for recording and tracking costs to 
help business owners and managers make 
decisions.

This book on 'Fundamentals of Cost 
A ccounting ' has defined cost 
accounting market and continues 

to in n ov ate today by co n sisten tly  
integrating the most current practice and 
theory. This acclaimed, number one- 
marked leading book embraces the basic 
themes of “different costs for different 
purposes’'. It reaches beyond cost 
accou n tin g  procedures to consider 
concepts, analyses, and management. 
The book incorporates the latest research 
and most up-to-date thinking into all 
relevant chapters.

The central focus of this book is how cost 
accounting helps managers take better 
d e c is io n s . C ost A cco u n ta n ts  are 
increasingly becoming integral members 
of decision-making teams instead of just 
data providers. Special attention has been 
given to streamlining presentation in 
every chapter of the book as well as 
providing better and clearer explanation. 
This book has been divided in three 
sections. Section A comprises of 19 
chapters explaining in detail Basic Cost 
Concepts, Elements of Cost and Method of

Costing. Some of the important chapters are 
on controlling cost of Material, Labour, 
Overheads, Job and Batch costing, Process 
costing, Integral and Non-Integral Systems 
of Accounting and Reconciliation of Cost 
and Financial Accounts. Section B basically  ̂
deals with various activities concerning Cost 
Control and Cost Reduction, Cost Audit and 
Activity Based Costing- a contemporary 
technique for better distributor of overhead 
cost. Section C incorporates chapters which 
deal with the methods, techniques and 
devices helpful to the Management in better 
performance and Decision- making. The 
chapters in this section include Budgetary 
control and Performance Measurement, 
Standard Costing and Variance Analysis, 
Marginal Costing and Profit Planning and 
Decisions Involving Alternative choices.

The strength of this book are in terms of: -

- Exceptionally, strong, emphasis on 
managerial uses of cost information.

- Clarity and understandability of the* 
text.

- Excellent balance in integrating 
modern topics with existing content.

- Emphasis on human behavior aspect.
- Ability to reach chapters in different 

sequences.
- Excellent quantity, quality and range 

of assignment material.
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This book is complete in all respects, facilitates building of 
sound knowledge base and fully equips the professional and 
university students for examination on the basis of self-study. 
Many com plicated concepts have been explained in 
simplified manner very. Throughout the book the endeavor 
has been to keep presentation simple, logical and easily 
comprehensible. The treatment of even complicated topics 
has been lucid, incisive and threadbare.

Increased competition pulled by global growth and supply 
demands along with the continued influence of computing 
and communication technologies is driving the need for more 
knowledgeable and professional cost practitioners. Provision 
of information for operational, tactical and strategic purposes 
that is consistent and draws on a single source is central to 
effective cost accounting and to the development of a strong 
profession.

The accum ulation and analysis of cost accounting

I information for valuation of products and services, internal 
d ecis io n -m ak in g , and m e a su re m e n t o f f in a n c ia l 
performances is widespread. Since the last century collection, 
assimilation, collections and analysis of financial information 
from all areas of an organization are the functions of cost 
accountant. Cost accounting helps to ensure that all the 
managerial decisions are well within the cost prescriptions. 
The organization's competitive positioning requires knowing 
which product lives, regions, departments, segments are 
contributing more to profit, knowledge of cost of raw material 
labor, transport, all overheads helps in preparing budgets for 
the operation that is planned. Since, now a days 
manufacturing is becoming more capital intensive, there are 
more indirect cost. Any kind of costing error, which affects 
price, could be fatal. The organization may lose a competitive

bid due to miscalculation costs. Thus with the growing 
importance of cost accounting, the book provides as in depth 
understanding of cost account ing.

Author has briefly incorporated scope of cost accounting, 
elements of cost, classification of cost to lay a strong 
foundation for beginners -  origin and growth of cost 
accounting is outlined in the beginning to build a complete 
orientation of the subject. Difference between financial 
accounting and cost accounting is very much beneficial for 
students as it clarifies that each deals with matters special to 
itself.

The book addresses the techniques and procedures to be 
followed for material control, labour cost control; allocation 
and absorption of overheads, and different methods for 
disposal of under and over absorbed overheads.

Specific industries like breweries, brickworks, sugar mills, 
paper mills, chemical plants, paper manufacturing, printing 
shops, machine tool manufacturing, repair shops, wood work, 
shops etc., vary in their functional orientation. The book 
provides thorough understanding of the related specific 
aspects. There exists difference in computation of operating 
cost in case of different industries using operations costing. At 
times, integral system of account is followed by organization. 
This book explains both integral and non-integral system of 
accounting in detail.

The test of good writer lies in response to his writing. And 
undoubtedly Dr. S.N. Maheshwari's book stands out amongst 
the league of similar books. The book thus with all its detailed 
contents is bound to prove a must for the students and a 
refreshing guide for corporate executives.

k
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Wings of Fire -
An Autobiography

“Woods are lovely dark and deep 
But I  have promises to keep 

A n d  miles to go before I  s l e e p "

BOOK REVIEWS

By Dr.APJ Abdul Kalam 
with

Arum Tiwari

University Press 
28th Edition 
Pages: 180

Reviewed By:
Ms. Tripti Mishra, 

Faculty, DIAS

“Wings of fire” is the journey of a small town lad 
to the great pioneer ship in rocket science, 
beautifully  blended with Indian “space 
odyssey” and the struggle of a developing 
nation to become self reliant in creating its own 
defense shield defying the domination of 
developed countries. Fire represents the 
burning desire of an individual and the book is 
an account of unfathomable attainment when 
the “fire within” gets “wings of determination”. 
Each page of the book is power packed - power 
to ignite your mind, power to fill you with 
optimism and power to make you feel proud of 
your motherland.

The book is beautifully divided into four 
s e c tio n s  and m ean in g fu lly  nam ed as 
O rientation , Creation, Propitiation and 
C o n te m p la tio n  ea ch  e n ca p su la tin g  a 
significant time period of Kalam'slife.

In Orientation (1931-1963) the author duo take 
the readers to a small town called Rameswaram 
of pre-independent India - calm, quite & gently 
woven by multithreads of religious harmony, 
the town played a key role in imbibing the same 
serenity in child Kalam. He inherited kindness 
from his mother and deep spirituality from his 
father. Growing in this back drop of sacred 
surroundings Kalam got a solid foundation of 
religious faith which came as a savior many a 
times later in tougher moments of his life.

Kalam a person of high intellect, in all his 
humility has paid tribute to all his teachers who 
acted as catalyst in moulding naive teenager 
Kalam to a hardworking, determined and 
focused youth. Sivasubramania Iyer, Iyadurai 
Solomon, Rev. Father TN Sequeria, Prof. 
Chinna Dura, Prof. Krishnamurthy, Prof. 
Sponder, Prof. KAV Pandaliai and Prof. Nara 
Singha Rao are specially remembered as

teachers with capacity to feed their students 
intellectual hunger by sheer brilliance and 
untiring zeal. It is engrossing to read how their 
teachings carved a scientist, an author, an 
academ ician and finally the most loved 
president of a great nation out of young Kalam. |

The book will be a sheer delight for all the
academicians who are also the mentors for
their students.

From this platform Kalam has addressed the 
youth to take into stride despair and success 
alike so that life flows freely like a river 
irrespective of achievements or failures.
S h a r in g  h is  ow n i n s t a n c e  o f  firs t 
disappointment when he was rejected by Air 
force just by one rank, he says that rather than 
drowning in gloom he waited for the destiny to 
reveal something more meaningful as advised 
by Swami Shivanand and how his patience paid 
off.

Soon he was selected as senior scientific officer 
at DTD&P where he was put to evaluate Gnat 
MK I aircraft, study human centrifuge, design 
and develop the cockpit etc before being,,, 
p o sted  to A e ro n a u tica l D e v e lo p m e n t  
Establishment (ADE) at Bangalore with an 
assignment of designing hover craft -  his 
dream job.

“I would enter the assembly shop leaving my 
other problems outside, just as my father used 
to enter the mosque for prayer, leaving his 
shoes outside” speaks volumes about the 
dedication, determination and focus of Kalam 
as a Scientist. The hover craft christened 
'Nandi' being developed by Kalam and his 
team got shelved later. The team who worked 
day and night on the project was disappointed. 
For the first time Kalam realized “one must fore
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see the boundaries of his flight and be ready to handle 
dejections when the limitations paralyze you.” and he advises 
the same for the youths of India.

Kalam spirituality touched all aspects of his life including his 
tennur at ISRO. As described India's first equatorial Rocket 
Launching station was constructed at Thumba -  on a land 
owned by a church. The prayer room of the church became 
Kalam's first laboratory, where Kalam could feel the power of 
prayer and intricate blending of spirituality and science.

Kalam later left for six months training at NASA (USA). With 
this voyage of Kalam, India also took a significant step in its 
space expedition. The struggle was yet to follow.
“Orientation” in all its simplicity of narration is capable of 
motivating young Indian children who are raring to touch the 
sky.

Creation, the second section of the book covers years 1963 to 
1980-Aperiod of Kalam's association with ISRO.

From this section the technicality of the book increases, 
■lthough authors have tried there best to explain everything in 
"simplest possible manner. It introduces Dr. Vikram Sarabhai -  

a person responsible for weaving Indian dream of space 
research. He is fondly remembered as a mentor who could see 
strengths and weaknesses of his teammates, delegate 
responsibilities accordingly and fill the team with utmost 
optimism and faith even when situations were not so 
favourable.

The conception of of Satellite Launch Vehicle (SLV), Rocket 
Assisted Take Off System (RATO), Rohini Sounding Rocket
(SRS) and decision to go indigenous in making rockets, 
satellite, SLVs are described in this section.

Formation of M issle Panel Indian Rocket Society, 
reconstitution of INCOSPAR as an advisory body under Indian 

I National Science Academy (INSA) and Indian Space Research 
Organization (ISRO) are milestones discussed. While working 
on stage IV of SLV, Kalam found it difficult to manage his time 

| well. In these self-critical moments Kalam applied principle 
of management to his team. At each point he closely observed 
is colleagues and listened to everyone with hand written note
repared which were discussed in weakly meetings. This soon 

became a successful management mantra of the organization.

It also explains how scares human resource should be 
managed through a practical example of the case when in 
response to the requisition of 275 engineers & scientists only 
50 were provided for SLV's development and still the project 
reached its final stage.

The pursuits of science is a combination of great elation and 
great despair. The author shares with his readers the painful 
moments when in spite of years of hard work SLV-3 failed after 
317 second of its launch and splashed into sea. With ample 
criticism & mockery by the media and shattered dreams 
Kalam & his team withdrew within themselves. However, Dr. 
Bramh Prakash, Director not only provided solace but also a

way to over come from this despair-just like a team leader 
should do.

The team ultimately geared up to toil again and finally SLV-3 
lifted from SFLAR settings Rohini into motion in a low earth 
orbit and placing India proudly on the world map.

The section also shares moments of elation of Kalam when he 
was asked to address parliamentary panel by Prime Minister 
Mrs. Gandhi or when he was awarded Padma Bhusan.

Kalam's transition from space research to Integrated Guided 
Missle Development program is described lucidly in section 
Propitiation. Appointment of Dr. Kalam as Director, DRDL 
and efforts of his teammate further led to successful
development of missile Prithvi, Nag, Aakash and Agni.

It will be quite encouraging for Indian youths to know some 
astonishing facts -Prithvi involved jadavpur engineering 
graduates to write robust guidance algorithm, Indian Institute 
of Science Bangalore contributed to air defense Software for 
Akash, Re-Entry vehicle was design by IIT Madras and signal 
processing algorithm for Nag by Osmania University Research 
unit.

Inducting and involving young blood in nation building was 
an achievement for a great pioneer that Kalam is. The most 
appealing aspect of the book is that it has not only 
autobiographed Dr. Kalam but authors have taken special care 
to give due credit and sketch the positive side of all the 
colleagues of Dr. Kalam who helped in building the national 
pride.
Finally, “Contemplation” gently unfolds the happiness, 
impetus and pride that a poor nation oppressed for more than 
250 years got and the glory it had risen to indigenously with the 
successful launch of missiles & its space program. The
shocked world rose quietly in standing ovation although not 
without friction. Few lines written by Kalam after successful 
launch of Agni must be quoted

Do not look at Agni
as an entity directed upward
to deter the ominous
or exhibit your might
It is fire
in the heart of an Indian 
Do not even give it 
the form of a missile 
as it clings to the 
burning pride of this nation 
and thus is bright

The book has depicted eloquently a simple man Avul Pakir 
Jainulabdeen Abdul Kalam - 31 letter constituting 5 words to 
symbolize epitome of knowledge, leadership, humanity, 
patriotism and spirituality. The book is sure to find place in 
the heart of millions of proud Indians and leave impact 
globally.
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BOOK REVIEWS

COMPETING
FOR THE

FUTURE
The book 'Competing for the Future' is a 
thread in a tapestry of new perspectives 
on strategy and competition. In fact this 
book is about strategy, “how to think” & 
has been drawn heavily on the experience 
of companies around the world that have 
m a n a g e d  to o v e rc o m e  r e s o u r c e  
disadvantages and build positions of 
global leadership. It devotes m ore 
attention on those companies that have 
managed to escape the curse of success 
and have shown their penchant to rebuild 
industry leadership, a second and third 
time. The authors believe that there is no 
single company which embodies the 
approach to strategy, competition, and 
organization perfectly, though some 
companies are closer than others. They 
also believe that there is plenty of upside
potential for every corporate entity 
having desire to commit to the action 
agenda laid out.
In real term s this book is not for 
dilettantes nor merely for people having 
intellectual taste, but is for those who are 
not content to follow the longstanding 
concepts & strategies but love to reframe 
the strategies and are more concerned to 
make a difference than making profits 
only and absolutely committed to stake 
out the future first!

About the Book: The book is divided into 
12 chapters covering different aspects 
com m en cin g  from  getting o ff the 
treadmill to vibration of new shape & 
form of competition in the future, the way 
to craft strategic architecture, use of 
strategy as a gearing device, building 
gateways to the future with focus on core

competence perspective and mantra to 
secure your compartment in the busy 
train of the future and ultimately ends 
with the suggestion to 'Think Differently'.

The book had a profound impact on how & 
companies think and prepare for their® 
future in a universal set up. The book 
presents a radical approach of thinking 
about strategy and competition. As per 
the preface of the book both the authors 
met in 1977 in University of Michigan as a 
teacher and taught. Gary was a doctoral 
student in International business and C.
K. Prahlad was an associate professor of 
Strategy. As per book, as they remember 
that the afternoon quickly turned into an 
e x tra o rd in a r y  p o in te d , took-no- 
prisoners debate between the two of 
them. Each of them was determined to 
deliver an unequivocal intellectual coup 
de grace.

The author felt that since existing 
theories of strategy and organization, 
while providing a solid base for discovery „ 
did not answer adequately to fewfl
important like:

> How could competitors with 
s u c h  a p p a r e n t ly  m eag er 
r e s o u r c e s  m a n a g e  to 
successfully challenge corporate 
giants?

> What prevented industry leaders 
form turning aside the challenge 
of impertinent newcomers?

Moreover they saw this pattern of 
incumbents failing to adequately defend 
itself against smaller, resource- limited
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challenges (again and again) time and again 
,and wanted to unfold this question that How 
could we square what we were observing with 
the prevailing theory about the market power 
of incumbents and the advantages of market 
share?

Though, they agree upon that while the existing 
theories of strategy and organization help us 
understand the structure of an industry, they 
provide little insight into what it takes to 
fundamentally, reshape an industry to one's 
own benefit. While they illum inate the 
attributes of a transformational leader, they say 
little about whate it takes for a leadership team 
to develop a prescient, well-grounded point of 
view about the future, it. In nut shell the existing 
theories provided a scorecard for keeping track 
of relative competitive advantage, they fail to 
capture the dynamics of competence building.

So, to bridge up this gap between the theory and 
observation, this book was written at a time 
when companies were disbanding corporate 
strategy departments, when consulting firms 
were engaged more often to improve operating 
efficiency than to plot strategy and when many 
companies were rushing to downsize rather 
than to create the markets and industries of 
tomorrow.

This book seeks to rehabilitate strategy by 
virtually reinventing its practice and is destined 
for place alongside. It offers a master blueprint 
for what a company must be doing today if it has 
to occupy the competitive high ground of 
tomorrow.

In the modern era of competition where 
cataclysmic upheavals in competition have 
become a common thing, any organization can
not expect a secure future without systematic
effort to develop core competence and a unique
approach to handle the problems. The key to 
the future as per this book, for future industry 
leadership, is to develop independent point of 
view about future opportunities and build 
capabilities which can exploit them. In fact the 
en tire ly  new  d efin itio n  o f d evelop in g  
competing is to be Strategic - and Successful.

Chapter wise Gauntlets: The first chapter 
suggests the companies having an ambition to 
compete for the future to look around the 
com pany, issu es p re o ccu p y in g  se n io r  
management, criteria and benchmarks which

measure the progress and also keep into the 
future and ponder one's company's ability to 
shape that future and regenerate success again 
and again in the years and decades to come.

The book clearly opines that only reengineering 
is not sufficed in the tough competitive 
en v iro n m en t o f 2 1 st cen tury . Beyond 
reengineering, strategy discloses that though 
managers often try to make a virtue out of 
imitation, dressing it up in the fashionable 
colors of “adaptive ness”, what they are adapting 
to all too often be the preemptive strategies of 
more imaginative competitors. Moreover the 
c h a p t e r  f o c u s e s  o n  th e  q u e s t  fo r  
competitiveness as a formula pertaining to 
different quest in the subheads of smaller better 
and different each calling for transformation 
form organizational level to industry level and 
also presents the new strategy paradigms which 
disseminates the knowledge about major gaps 
on the part of competitive challenge. Finding 
the future and mobilizing it to reach to a 
situation which enables organization to get the 
future first.

To My interpretation as each artist spawns a 
host of imitators likewise art, in business too, 
the ability to uniquely imagine what could b e, is 
the only factor which distinguishes leaders 
form laggards and of course its greatness form
mediocrity.
Second Chapter: As is vivid from the chapter 
name, it pictures the face &look of the future 
which can be understood from the lines th a t ' 
we are standing on the verge and for same it will 
be the precipice of a revolution as profound as 
that which gave birth to modern industry. It will 
be the environmental revolution or revolution 
on the part of materials, digitalization, genetic
and of course inform ation. Entirely new
industries as of then in their gestation phase, 
will soon be born (and such prenatal industries 
consists macrobiotics miniature robots built 
from atomic particles that could among other 
things unclog sclerotic arteries, m achine 
translation and digital highways.) It visualizes a 
glorious future having the bioremediation and 
virtual meeting rooms which will save people 
fromwear and tear of air travel.

It presents a comparison between competition 
for today and tomorrow, market share and 
opportunity share, business unit and corporate
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com petencies stand alone and instigated 
sy stem s sp eed  and p e rse v e ra n ce  and 
stru ctu red  versus u n stru ctu red  aren as 
moreover it present an eye opening fact from 
the corridors of future about multistage 
competition rather single stage.

Ultimately chapter clears that we believe that 
managers are spending too much time in 
managing the present and not enough creating 
the future but the realm is that to create the 
future a company must be able to forget some of 
its past primarily.

Chapter Three - Learning to Forget: The 
chapter dominantly prescribes that a sense of 
possibilities is just as important as a sense of 
foreboding in inducing a company to escape its 
past. Though unappealing a company's current 
helm of affairs, it is unlikely to abandon the past 
for the future unless it has created an alluring 
vista of future opportunities for itself, which can 
present a compelling alternative to usually 
relive past victories. To give up the bird in the 
hand, a company must become just as vivid and 
real as the present and the past. For this top 
m anagem ent shou ld  necessarily help  the 
organigation in building an  intellectually  
compelling and emotionally enticing view o f  the 
future. The entire practical learning have been  
taught in the heads o f  The Need fo r  Genetic 
Diversity; enlarging the m anagerial fram e  
unlearning the past and ultimately need to 
rebuild.

Chapter four comes up with a different taste of
industry foresight in the name of “Competent 
for industry foresight” and puts the very unique 
definition of the same that it is essentially 
competes to establish one's company, as the 
intellectual leader having barometric position  
in terms o f  influence over the direction and  
shape o f  industry transformation. Industry 
foresight, in fact, informs corporate direction 
and permits a  company to control the evolution 
o f  its industry and thereby its own destiny. The 
trick is too see the future before it has arrived.

In continuance the fifth Chapter discusses the 
formula to craft strategic architecture and 
unfolds the question why do great companies 

 ̂ fail, i.e. either inability to escape the past or to 
invent the future. Finally the author accepts 
that emotional and intellectual energy of 
employees provides the fuel for the journey. 
Sixth and seventh chapter discusses different 
dimensions of strategy as stretch and leverage.

Eighth chapter suggests that a finelly crafted 
strategic architecture is worth little without an 
ability to turn intellectual leadership into 
market leadership, and to do it ahead of rivals. It 
lets us know the benefits of getting to the future 
first in the form of virtual monopoly in a 
particular new product category as Chrysler did 
in the Minivans and Sony did in the Portable 
Audio Products.

Chapter Nine & Ten suggest the way out to build 
gateways to the future. Authors argued at the 
point that key challenge in competing for the 
fu tu re  is to  p re e m p tiv e ly  b u ild  the 
com petencies which provide gateway to 
tomorrow's opportunities as well as in finding 
n o v e l a p p l ic a t io n s  o f c u r r e n t  co re 
competencies. Moving further they urged that 
any company having desire to capture a 
disproportionate share of profits from the 
future markets, should build the competencies®) 
w h ich  ca n  m ak e a d is p r o p o r t io n a te 1̂  
contribution to future customer value. Mean 
while the book also advocates to protect and 
defend the core competencies and says that 
having safeguarded the firm 's existing 
competencies, escaped the myopia of existing 
served markets and built a forward -looking 
competence agenda, a company can move on 
to the final tasks in managing the migration 
path to the future.

Last two chapters advocate for securing the 
future and thinking differently in a formulistic 
manner and discuss the real life efforts of 
successful MNCs like P&G, Chrysler, Glaxo, 
AT&T, Northern Telecom, and Fujitsu from the 
developed countries like U S, Japan, Germany 
etc.

After studying the book I opine that the Book « 
captures the true spirit of author's point ofviev^|
about Competition, Strategy, Organizations 
and the Value Additions which are requisite to 
compete for the future. It contains stimulating 
concepts and fresh ideas based on the real life 
examples, which provide a new and thought 
-provoking look at strategy formulation for 
large corporations which are aspiring to emerge 
as g lo b a l E n trep ren eu rs having core
competence in the related area of expertise, 
Exactly, it equips aspiring revolutionaries of the 
future with the tools and concepts which will 
enable them to challenge the protectors of the 
Past.
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BUSINESS
STATISTICS

Among other skills and knowledge, an 
e ffe c tiv e  m an ag er sh ou ld  m a ster 
statistical procedures for data collection 
and in terp re ta tio n . S ta t is tic s  is a 
mathematical science pertaining to the 
collection, analysis, interpretation and 
presentation of data. It is applicable to a 
wide variety of academic disciplines, from 
the physical and social sciences to the 
humanities. It is also used and misused for 
making informed decisions in all areas of 
business and government. Statistical 
methods are sometimes loosely referred 
to cover "statistics” as a subject. There are 
two branches of statistics; mathematical 
s ta t is t ic s  and a p p lie d  s ta t is t ic s .
M athematical statistics is branch of 
mathematics and is theoretical. Applied 
statistics, on the other hand, uses 
statistical theory in formulating and 
solving problems in other subject areas 
such as economics, sociology, medicine, 
business, education and psychology. This 
book provides fundamental principle and 
methods of applied statistics in a simple 
and lucid manner so that readers with no 
p r e v io u s  fo r m a l  k n o w le d g e  o f  
mathematics could acquire the ability to 
use statistical m ethods for making 
managerial decisions. In management, 
statistics is used for reporting, arguing for 
the decisions, and forecasting the future 
changes. Descriptive and inferential 
statistics can broadly be term ed as 
statistical methods. Descriptive statistics 
includes procedures used to summarize 
and describe the characteristics of a set of 
data while inferential statistics consists of 
procedures used to make inferences 
about population characteristics on the

basis of sam ple results. The book 
"Business Statistics” serves the purpose of 
academicians and researchers.

The second edition of the book consists of 
715 pages of text followed by short 
appendix with tables explaining how to 
d e te r m in e  t, F and  C hi S q u a re  
distributions. The book contains nineteen 
chapters. Each chapter begins with 
learning objectives and concludes with 
concep tual questions, self practice 
problems and formulae used in the 
chapter.

The first chapter of the book covers
importance and scope of statistics, its 
limitations, types of data, structure of 
questionnaire and measurement scales. 
The author has made an attempt to 
simplify the method of data collection 
through primary and secondary sources.

Types of data, basis of their classification, 
presentation of raw data in graphical way, 
one, two and three-dimensional diagrams 
are discussed in second chapter.

The third chapter delves into the role of 
descriptive statistics in summarization, 
description and interpretation of the data 
as well as using different numerical 
methods belonging to measures of central 
tendency, to describe the characteristics 
of a data set.

Chapter four provides an insight into the
importance of the concept of variability. 
The com plem entary relationship of 
skewness with m easures of central 
tendency and dispersion, to describe a set 
of data as well as understand and unify
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m eth o d  for su m m a riz in g  sev era l 
descriptive statistica l m easures are 
discussed in chapter five.

From chapter six to eleven the author 
describes various concepts of probability, 
p ro bab ility  d istribu tio n , sam pling, 
sampling distribution, estimation and 
testing of hypothesis. Chapter six explains 
fundamental concepts of probability to 
m easure uncertainty. Next chapter 
defines the term s random variable, 
probability distribution and distinguish 
b etw een  d iscre te  and co n tin u o u s 
d istribu tion s co n ta in in g  B inom ial, 
Poisson and Normal distribution. These 
chapters increase our knowledge about 
unknown features of population. The 
fundamentals of sampling and sampling 
distribution have been dealt with in 
chapter eight. The distinction between 
population and sample parameters, as 
well as application of central limit 
theorem has been explained. The author 
develops the co n cep t of sam pling 
d is tr ib u t io n , w h ich  h e lp s  us to  
understand the methods and derivation 
of statistical inference. The concept of 
estim ation  of param eter has been  
introduced .The author discusses the 
application of z, t and F test statistics for 
estimation and testing of hypotheses for 
population parameter. The application of 
non-param etric test and significant 
association between categorical variables 
are discussed in chapter eleven.

Chapter twelve examines analysis of 
variance (ANOVA), how it can be used to 
test for the equality of three or more 
population means. The next chapters are 
concerned with correlation, regression,

partial, and multiple correlation and 
regression analysis. They effectively 
explain statistical relationship between 
the variables and their influence on each 
other.

The pattern of the historical data and its 
extrapolation is discussed in chapter 
sixteen. Chapter seventeen focuses on 
index numbers, link relative, its uses and 
limitations. The last two chapters discuss 
statistical quality control and statistical 
decision-making.

Thus th e  book  en co u rag es us to 
understand the role of business statistics 
in a wider perspective, recognizing that 
statistics exist within a social framework, 
and the more we become aware of that, 
the better and more useful this field will , . 
be. It is probably the writing style that j 
makes the book such an intelligent and 
pleasure read. The style is simple and to 
the point. Each particular method is 
introduced by defining the specific 
vocabulary applicable to that method, 
and then the uses for it and analysis of it 
are explained.

The insightful commentary scattered 
throughout the book is delightful. The 
discussion on the uses and misuses of 
statistical information in the introductory 
chapter were particularly enjoyable. The 
rationalization for different analysis in the 
latter half of the book are also helpful for 
students attempting to understand the 
differences and use of different methods. 
This book gives strong emphasis on 
practical, applied statistics in order to 
enhance the decision- making ability of
the reader. The book is an asset to the
reader.
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Editorial
Policy

D IAS Technology Review  is a biannual international journal of 
business and IT. It aim s to be a premier and prestigious journal for 
publishing original and well-researched papers in the areas of 

M anagem ent and Inform ation Technology. Contribution to the existing 
literature and knowledge base are the basic hallmarks for accepting the papers 
for publishing in the Journal.

Authors an d  Reviewers, both have an im portant role to play in making the 
journal scholastic, intellectually vibrant and comprehensively informative. 
The authors of the research papers are expected to base, prepare and present 
their papers on data which is truly authentic, accurate and consistent. They are 
fully accountable for the inform ation they provide. The research papers so 
submitted are liable to undergo blind reviews by two referees who are 
expected to provide their unbiased, critical, constructive and quick evaluation
of such papers. The papers will be accepted for being published in the journal
only when the reports of both the reviewers are favourable or papers have been 
redrafted, represented and resubm itted by the authors as required by the 
reviewers. No fee is charged from  the author for publishing his paper in the 
journal. The author gets one com plem entary copy of the relevant edition of 
the journal.

The primary focus of the journal is on academ icians, students and others 
interested in research or those interested in updating and upgrading their 

V knowledge in the areas of M anagem ent and Inform ation Technology.
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GUIDELINES FOR CONTRIBUTORS
T Y P E S  O F  C O N T R I B U T E )

The Journal accepts for publication the following:
• Research articles
• Bo ok Reviews
• Literature Review/ Critical Survey in a Specific 

Research Area
• Case Studies
• Abstracts of Doctoral Dissertations

The Journal tries to m aintain a balance between purely 
research-oriented papers and those derived mainly from 
the experiences of practitioners involved in the different 
areas of M anagem ent and Inform ation Technology. 
Preference is given to application oriented research papers 
and theoretical papers of extreme originality and liable to 
lead to further research work useful from both theoretical 
and practical point of view.

GUIDELINES FOR RESEARC

The paper should contain the following items in the order
shown below:

(i) A cover page showing title of the paper, author's 
affiliation, full address, telephone number, faxes 
num ber and e-mail.

(ii) Abstract of not more than 150 words outlining the 
purpose, scope and conclusions of the paper should 
be presented on a separate page im m ediately 
preceding the text. The abstract should explain why 
the readers should consider these results im portant.

(iii) The text should be suitably divided under headings 
and sub-headings to elucidate the text to emphasize

the im portance of various sections. The article 
should not normally exceed 6000 words/16 -20 pages 
and should be in clear and concise English. It should 
be typed in 12-point font on one side of A- 4 paper in 
double -line spacing with wide margins.

(iv) Acknowledgement, if any must be included.

(v) Only those references, which are actually utilized in 
the text, should be included in the reference list. In 
the text, references should be cited with the surname 
of the author (s) along with the year of publication, all 
in brackets. References should be complete in all 
respects and alphabetically arranged.

REFERENCE CITATION

B O O K S :

D o u g la s  L .P e rry  (2 0 0 2 )  V H D L D e s ig n in g , PH I 
Publicatications PP 410 -413.

J O U R N A L  A R T I C L E :  D efelice, A (2006), A new 
marketing medium custom er relationship m anagem ent 
December, 34-35.

R E P O R T S ,  E T C :
Centre for Monitoring Indian Econom y (CMIE) (2000), 
Monthly Review of the Indian Economy, Mumbai, May, p. 
124.
Reserve Bank of India (1998), Harmonising the Role of 
Operations of Development Financial Institutions and 
Banks: A Discussion Paper, January.

N E W S P A P E R S :

Tarapore, S.S. (1998). FIs' bays are num bered. Business 
Standard, 28 August.

(i) Tables should be num bered consecutively in Arabic 
numerals and should be referred in the text as Table 1, 
Table 2 etc. Tables should not duplicate results in

graphs. Each table should be on a separate sheet.

(ii)

(iii)

(iv)

The minim um  am ount of descriptive text should be
used on graphs and drawings (label curves, points etc. 
with single-letter symbols). Graphs axes should be 
labelled with variable written out in full, along the 
length of the axes, with the unit in parenthesis.

All figures and illustrations should be sent on a 
separate sheet.

All footnotes should be indicated by serial numbers in 
the text and literature cited should be detailed under 
'N o te s ' at th e  en d  o f th e  c h a p te r  b earin g  
corresponding number.

(v) A uthors are req u ested  to su b m it a rtic le s  on 
floppy/compact disc using any well-known word
processing packages like Word Perfect, MS Word. 
Three copies of the printout should be sent to the 
Editor along with the floppy/compact disc clearly 
marked with the software package used including 
version number, author(s) nam e and short title of the 
article. The hard copy and electronic files must match 
exactly.

7 4 DIAS TECHNOLOGY REVIEW ■ VOL. 4 No. 1 ■ APRIL 2007 - SEPTEMBER 2007



GUIDELINES FOR CONTRIBUTORS

(vi) Papers su b m itted  for co n s id e ra tio n  in DIAS 
Technology Review should be accom panied with a 
brief resume of the author's and declaration by the 
author(s) that the paper is original and has not been 
published or submitted for publication elsewhere.

(vii) Editorial decision regarding articles accepted for 
processing in DIAS Technology Review will be

com m unicated in 60 days' time. The decision of the 
editorial board regarding acceptance/ rejection will 
be final.

(viii) The editorial board will not be responsible for the 
views expressed by the author(s) especially if the views 
lead to any controversy.

I  G U I D E L I N E S  F O R  R E V I E W  O F  L I T E R A T U R E /  C R I T I C A L

The Literature / Survey should be in areas of Management, Inform ation Technology and other related areas and should 
have been conducted for Award of Doctoral Degree on or after June 30,2003.

G U I D E L I N E S  F O R  B O O K  R

This section covers reviews of books on M anagem ent and 
Information Technology on the latest topics. Book reviews 
must provide the following details and in the order 
specified:

1. Name of author
2. Title of book reviewed
3. Place of publication
4. Publisher
5. Year of publication
6. Number of pages, with binding specification such as 

paperback or hardbound.

The review should not normally exceed 2000 words and 
should be chapter wise. The reviewer has the right to 
include h is/ her own co m m e n ts  at h is/ her own 
responsibility. A copy of the book must be sent along with 
the Book Review desired to be published.

G U I D E L I N E S  F O R  A B S T R A C T S

G U I D E L I N E S  F O R  A B S T R A C T S  O F  

D O C T O R A L  D I S S E R T A T I O N S  O N E

The thesis should be in areas of M anagement, Inform ation 
Technology and other related areas. The thesis should have 
been approved from a University for Award of Doctoral 
Degree on or after June 30,2003.

O P Y R I G H T

It in clu d es su m m a ries  o f s ig n if ic a n t a r tic le s  o f 
m an ag em en t in te r e s t  p u b lish e d  in In d ia n  and 
International Journals particularly those focusing on 
emerging econom ies. (Authors desirous of having their 
publications considered for inclusion in this feature may 

lease send reprints of their articles to DTR Editorial 
Office.)

The copyright of the published articles will be exclusively 
with Journal DIAS Technology Review. The manuscript 
should not have been / will appear in another publication. 
This will ensure copyright protection for both the author 
and Delhi Institute of Advanced Studies. Note that it is the 
author's responsibility to obtain permission to reprint long
quotations or use tables, figures or graphs previously
published with copyright restrictions.

O L I C Y  O N  R E P R O D U C T I O N

Written application must be made to DIAS Technology 
Review for permission to reproduce any of the contents for 
use in books and any other publication intended for 
general distribution.

ELECTRONIC SUBM ISSION
The electronic submission must be 
in the form of an attachrhent to a 
covering letter to be sent as e-mail 
to the Editor at diasedu@vsnl.com; 
dias@dias.ac.in

ALL MANUSCRIPTS ALONG WITH A 
SOFT COPY SHOULD BE SENT TO:

Editor
DIAS Technology Review 

Delhi Institute of Advanced Studies 
Plot No.6, Sector 25, 

Delhi- 110 085 (India)
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C A L L  FO R  
PAPERS

DIAS TECHNOLOGY REVIEW -
THE INTERNATIONAL JOURNAL FOR BUSINESS AND IT

D IAS Technology Review is 
a refereed jou rn al for 
b u s i n e s s  a n d  

i n f o r m a t i o n  t e c h n o l o g y  
academicians and professionals. The 
goal of the journal is to collect, store 
and disseminate new and relevant 
knowledge obtained from basic and 
ap p lied  resea rch  re la tin g  to all 
business and inform ation technology 
disciplines. Submission deadlines for 
papers are March 31st for Spring Issue 
and Septem ber 30th for Fall Issue.

T h e Jo u rn a l p u b lish e s  o r ig in a l 
r e s e a r c h  th a t  d e v e lo p s , t e s ts ,  
advances, or applies theory, research

and knowledge to all areas of business 
and inform ation technology. Articles
w i t h  b o t h  s t r o n g  t h e o r e t i c a l  
foundations and significant practical 
im plications are highly encouraged. 
Conceptual models, literature reviews, 
exploratory research are of interest if 
they make an im portant contribution 
to  b u s i n e s s  a n d  i n f o r m a t i o n  
t e c h n o l o g y  th e o ry , r e s e a r c h  or  
knowledge, and provide insight for 
acad em ic application or business 
p ra c tice . All types o f rig orou s 
m ethods (quantitative, qualitative, or 
com bination) are acceptable.

We invite you to contribute your

valued paper to this journal for Spring 
or Fall Issue, as may be convenient. 
The Article may please be sent to the 
Editor, DIAS Technology Review. The 
d e t a i l e d  g u i d e l i n e s  f o r  the 
contributors are also mentioned in 
“Guidelines for Contributors”.

We also accep t articles online atfjjj 
dias@dias.ac.in ; diasedu@vsnl.com.
In case you need any additional 
inform ation, feel free to visit our 
website at http://www.dias.ac.in.

We will trem endously value your 
co o p era tio n  and support in this 
regard.

♦  ♦ ♦

L etters to ‘E d itor
(Readers are our invaCua6Ce assets. In  order that they can voice their opinion, 

share their views, provide any related  inform ation or suggestions, w e are offering  
this platform  exclusively f o r  them. ‘We expect their active participation in the process 

o f  enhancing the quality o f  the journal, (please w rite to us on diasedu@ vsnf.com , 
dias@ dias.ac.in or m ad  to: The Editor, DIJTS Technology Review, D elhi Institute o f  

T L d v an ced S tu d ies , <Pfot Wo. 6, S e c to r  25, P ph in i, D e lh i 1 1 0  085.

ADVERTISEMENT RATES:

PARTICULARS
Per Insertion Per Year

IN Rs. IN US $ IN Rs. IN US $

BACK COVER 50,000 1,500 90,000 3,000

INSIDE FRONT 40,000 1,200 75,000 2,400

INSIDE BACK 40,000 1,100 75,000 2,200

FULL PAGE 30,000 900 55,000 1,800

HALF PAGE 20,000 700 35,000 1,400

QUARTER PAGE 10,000 500 20,000 1,000
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DIAS TECHNOLOGY REVIEW
THE INTERNATIONAL IOURNAL FOR BUSINESS AND IT

Would you take a moment to evaluate the articles you've read in this issue of the “DIAS 
Technology Review”? Your valuable comments will help shape future issues. Thank you.

-  Editor-in-Chief

Highly Somewhat , Did not Read
Appreciable Appreciable Appreciable

Im portance o f  the Ethnicity.

) l Relationship o f  O rganizational 
1

Reliability and Cost-Benefit......

M utual Inform ation B ased ..........

M a n a g in g  T h e D elivery ......................

Im p a c t  o f  F oreign  In stitu tion a l. ...

We'd appreciate your comments and suggestions about articles in this issue of 
“DIAS Technology Review” in general:

Name: Mr./Ms./Dr./Prof. Designation: Phone:

Address: ' ........................................................................................................................................................
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E -m ail:........................................................................................................................................................................................................

Date :
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Heartiest Thanks our Reviewers!
Having capable and accom plished professiona ls in the standard setting process is the key to the issuance and susta inab ility  o f  every  
high quality product.

We are really fortunate to have a panel of eminent and distinguished academicians and professionals who are continuously offering 
support to us for keeping the journal scholastic, intellectually vibrant and comprehensively informative. We particularly express our 
gratitude to the following panel for reviewing the articles and offering their valuable suggestions:

& Dr. Anand Krishnamoorthy, Associate  Pro fessor o f Business, Troy University, Atlantic, USA. 
ts. Dr.A.K. Saxena, Dean, Facu lty  o f M anagem ent Studies, Bundelkhand U niversity Jhansi, India. 
ts. Dr.A.K. Sengupta, Director, Jagannath International M anagem ent School, N ew  Delhi, India. 
ts. Dr.A.K. Seth, Professor o f Commerce, D elh i University, Delhi, India.
ts. Dr.Angappa “Guna” Gunasekaran, Professor, Operations Managem ent, University o f  M assachusetts, USA 
ts. Dr. Andrew Sikula Sr, Director; W est Virginia M arshall University, USA
ts. Dr. Anu Singh Lather, Professor, School o f  M anagem ent Studies, Guru Gobind Singh Indraprastha University, Delhi, India.
ts. Dr.AshokDe, Principal, A m bedkar Institute o f Technology, Delhi, India.
ts Dr. Atul Gupta, Associate  P ro fessor in Managem ent, Lynchburg College, USA.
ts. Mr. B.N. Mohanti, Principal, Banarsidas Chandiwala Institute o f Hote l M anagem ent & Catering Technology, N ew  Delhi, India. 
ts. Prof. B.S. Sharma, Ex Vice Chancellor, Kota Open University, India.
ts. Dr. C.P.Gupta, Chairman, F inacne& A ccon tingA rea , M anagem ent D evelopm ent Institute, ,Gurgaon, India. 
ts. Dr. Chong W. Kim, Professor & Head, D ivision o f M anagem ent & M arketing, M arshall University, USA. 
ts. Dr. C. V. Baxi, Chairman -  Corporate Governance Centre, M anagem ent Developm ent Institute, Gurgaon, India. 

fcts. Prof. David Ross, Chair o f F lexible Delivery, M anagem ent and Com m ercialization, Faculty o f  Engineering & Surveying, 
W University o f  Southern Queensland, A  ustra lia .

ts. Dr. Gin Chong, Associate Professor, Departm ent o f Accounting, F inance & MIS, A & M  University, Prairie View, USA. 
ts. Dr. H.K.N. Mishra, Form erly H ead o f Credit, A bu D habi Com m ercial Bank, A bu Dhabi, Dubai.
ts. Dr. Ibrahim J.Affaneh, Chairman, D epartm ent o f Finance and Legal Studies, Indiana University o f Pennsylvania, USA.
ts. Dr. Jagdish Pathak, Associate Pro fessor in Accounting Systems, U niversity o f  Windsor, Canada.
ts. Dr. James H. Graham, Vogt Endow ed Professor, U niversity o f  Louisville, Kentucky, USA.
ts Prof. J.K. Goyal, Director, Jagan Institute o f M anagem ent Sciences, Delhi, India.ts Prof. Karmeshu, Professor in C om puter and System Sciences, JNU, N ew  Delhi, India.
'& Dr. Krishan Rana, Professor in Information System and Decision Sciences, Virginia State University, USA. 
ts Dr. Michael Newsome, Associate  P ro fessor o f Economics, M arshall University, USA. 
ts Dr. Mohamed Albohali, Associate P ro fessor in Statistics, Indiana U niversity o f  Pennsylvania, USA. 
is. Dr. M u k e s h  C h a u d h ry , P ro fe s s o r o f  F in ance , In d ian a  U n ivers ity  o f  P en n sy lvan ia , U SA .
& Dr. M.N. Huda, Director, Bharati Vidyapeeth's Institute of Computer Applications and Management, Delhi, India.
>s Dr. Nasib S. Gill, D epartm ent o f  Inform ation Technology, M aharshi Dayanand University, Rohtak, India. 
t& Mr. Naveen Jain, Vice President-Finance & Planning, HotelLeelaventures Ltd., Mumbai, India. 
ts  Dr. Naveen Rajpal, Professor, School o f  Inform ation Technology, G.G.S. Indraprastha University, Delhi, India 
ts  Prof. NupurPrakash, Dean, School o f  In form ation Technology, Guru Gobind Singh Indraprastha University, Delhi, India. 
ts  Dr. P.K. Goyal, Professor o f  M anagem ent, Institute o f M anagem ent Technology, Ghaziabad, India. 
ts  Dr. P.K. Jain, Professor o f Finance, Indian Institute o f Technology, New Delhi, India. 
ts  Dr. Raj Devasagayam, Associate  Professor, Departm ent o f  M arketing, Siena College, USA 
ts  Dr. R.K.Aggarwal, Associate Professor, O perations Research, U niversity o f  Western Sydney, Australia. 

k ts  Dr. Rajendra K. Garg, P rofessor o f  Marketing, Indiana U niversity o f  Pennsylvania, USA
r t s  Dr. Ramesh G. Soni, Interim  Vice Provost fo r Research and Dean o f Graduate Studies, Indiana University o f Pennsylvania, USA. 

ts  Dr. R.K. Mittal, Dean, School o f  M anagem ent Studies, G.G.S. Indraprastha University, N ew  Delhi, India. 
ts Dr. R.S. Nigam, Form erly Director, D elh i School o f  Economics, U niversity o f  Delhi, Delhi, India ts. Dr. Sandip C. Patel, Assistant Professor, M organ State University, Baltimore, USA. 
ts. Dr. Sanjeev Mittal, Reader, School o f  M anagem ent Studies, G.G.S. Indraprastha University, Delhi, India. 
ts  Dr. Sanjeev Singh, Scientist 'C ’, Defence Research & D evelopm ent Organization, New Delhi, India. ts. Dr. S.N. Mittal, Professor and Ex-Dean, D epartm ent o f  Commerce, M.D. University, Rohtak, India. 
ts  Dr. S. Singh, Director, N ew  D elh i Institute o f M anagement, Delhi, India. 
ts. Dr. S.P. Narang, Form erly Director, A pee jay School o f M anagem ent, G reater Noida, India. 
ts. Dr. Suneel Maheshwari, Pro fessor o f Accounting, M arshall University, USA. 
ts  Mr. Sunil Sarda, Executive Director, A nand Rathi Securities Pvt. Ltd., N ew  Delhi, India. 
ts. Dr. T.N. Kapoor, Ex Vice Chancellor, Panjab University, Chandigarh, India. 
ts. Dr. VibhaJain, Reader, Janki D ev i College, U niversity o f Delhi, Delhi, India. 
ts. Dr. V.K. Bhalla, Professor, Facu lty  o f  M anagem ent Studies, U niversity o f Delhi, Delhi, India. 
ts. Dr. Vasudha Bhatnagar, Reader, Dept, o f Com puter Science, U niversity o f  Delhi, Delhi, India.

We will like to have many more academicians and professionals on our team in our efforts to maintain the quality and contents 
of the journal. Hopefully, you may like to be one of them.
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Delhi Institute Of Advanced Studies

.........

I Vision
We strive to 
provide a  

dynamic learning  
en vironment fo r  

imparting  
holistic 

education that 
inculcates 

professional 
excellence, 

induces
competitive
spirit, instils 
leadership  

quality to carve a  
niche in the 

changing g lobal 
* scenario

The Institute
DELHI INSTITUTE OF ADVANCED STUDIES is a dynamic, growth oriented institution, 
affiliated to G.G.S. Indraprastha University. Established by Shri Laxman Dass Sachdeva 
Memorial Educational Society, the Institute is providing dynamic learning environment 
that is changing in response to changing needs of society. At DIAS, pursuit of excellence is 
a way of life. The guiding philosophy behind all the academic activities of the Institute is 
to inculcate professionalism in management and to enhance the effectiveness of 
organizations. The Institute seeks professional excellence through ethics, passion and 
perseverance.

Shri S.K. Sachdeva, a well-known name in the educational world, is the Chairman of the 
Institute. Dr. S.N. Maheshwari, former Principal of Hindu College, Delhi University is its 
Director.

The Institute runs the following programmes affiliated with Guru Gobind Singh
Indraprastha University:

Programme Duration No. of Seats
MBA 2-years 120
MCA 3-years 60

The success of a professional educational Institution is evaluated and judged both on its
a ca d e m ic  p e rfo rm a n ce  and  th e  p la ce m e n t o f  its  stu d ents. DIAS h a s b e e n  su ccessfu l on
both these fronts.

ACADEMIC PERFORMANCE, UNIVERSITY TOPPERS
The students of DIAS have excelled in the University by securing top positions in MBA 
and MCA programmes. The following students of DIAS were awarded Gold Medals at 
Annual University Convocations for standing 1 st at the University Final Examinations: 
MBA: Ms. Pratibha Manchanda (Batch 2000-2002), Ms. Manpreet Kaur (Batch 2001- 
2003), Ms. Silky Mahajan (Batch 2002-2004), Ms. Kavita Sharma (Batch 2003-2005), Mr. 
Rahul Gupta (Batch 2004-2006).

MCA: Ms. LovelinaMassand (Batch 1999-2002), Mr. Pratham Kailash (Batch 2000-2003).
lyls. Neha Garg (Batch 2003- 2006)

PLACEMENT
The placement of the students has been excellent. DIAS has been in a position to have 
almost 90% placement for its six passed out batches of MBA and MCA students in 
prestigious organizations. Some of the companies where our students have been placed 
include: Tata Consultancy Services, IBM, Nucleus Software Ltd., Caritor, Accenture, 
Intersolutions, Bharti Touchtell, American Express, Standard Chartered, ICICI 
Prudential, Infosys, Adobe, Hughes, Thomas Cook, Maspar, Quark, Syntel, BEC Foods 
and many others.

Mission
DIAS believes in 
learning to excel 
an d  excelling to 

serve. The aim  o f
the  In s titu te  is to
develop a unique
culture that seeks
to scale heights o f  

glory through 
ethics, passion  

an d
perseverance. 
The gu iding 

philosophy o f  the 
Institute is to 
enhance team  
spirit, integrity 

an d  com m itm ent 
to serve the cause 

o f  humanity.
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Delhi Institute of Advanced Studies
Hosts

One-Day International Conference 
Corporate Renaissance: New Age Mantra

Date: Saturday, January 5, 2008 
Venue: Conference Hall, DIAS

The Seminar intends to be a confluence of academicians, research consultants ag 
practitioners to provide a platform to deliberate on the emerging issues and challenge 
faced by the Indian corpora te W o rld . C ontribu tions are invited on fo llow ing sub themes:

* Quality Initiatives • HR Practices • Knowledge Management
* Technology and Innovation • Customer Focus • Distribution and Logistics
* Business Restructuring ■ Information Systems

Corporate Renaissance: 
New Age Mantra

Saturday, January 5, 2008

Contributors interested in presenting the papers are requested to follow the guidelines 
available on the website: www.dias.ac.in. The papers can also be submitted electronically 
atdias@vsnl.com.
Submission Details

* Last date for receiving abstracts 15th Oct 2007
* Last date for receiving the Complete paper 15th Nov 2007
* Information about acceptance of papers I Oth Dec 2007

For further details please contact:

N. Malati
Event C o -ord ina to r

http://www.dias.ac.in
mailto:atdias@vsnl.com
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